ENTERTEINTMENT & EMOTION

15 – 21 Nov. 2009

Exhibition 
In a work session that he wanted to demonstrate the effectiveness of scent to arouse emotions associated with multimedia entertainment. First they proceeded to raise awareness among lawmakers about the power of smell. 

The pre-conference game held in the lobby Congress to end the exhibition of posters, on Thursday 20th November 09 at 18,30 h. 

With the cooperation of the organization of the congress was divided among the attendees tags impregnated with a scent that were fixed to the lapel or sleeve, depending on the preference of each. 

There were 5 different flavors and 11 stickers of each aroma. 

The game was that each speaker will find his fellow group identified by the aroma of the label, creating groups of maximum 11 people. Double-blind trial. 

Results 
The result was discovered at the start of the conference. Each tag had a number printed with ink visible only under ultraviolet light. In this way it could be verified easily that all 50 members of Congress had been successful in their group identification by smell and they were able to discover scent of which was: Aroma of black olives, marie biscuit, coca cola, white wine and rose of pitiminí. 

Conclusions 
Once again demonstrated the cognitive ability to identify and recognize a smell, demonstrating the power of the human sense of smell.
